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A transformative journey:
Kasha's mission to provide
equal health access to all
women

By Patrick Russell, Director of Partnerships, Kasha

Leading East African FemTech company, Kasha, share nine
key lessons learnt from scaling their business with support
from TRANSFORM. TRANSFORM is a joint initiative
between Unilever, the UK's Foreign, Commonwealth &
Development Office (FCDO) and EY that provides grant
funding and business consultancy to impact enterprises in
sub-Saharan Africa and South Asia
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August 28,2025

As organizations face mounting pressure to demonstrate progress on
environmental goals while navigating geopolitical shifts, procurement is
stepping up. Unlike years past, today’s procurement teams have
secured their seat at the executive table, supported by stronger
internal alignment and more strategic supplier partnerships.

Yet a curious trend has emerged: many es are pursuing envi ocial, and
governance (ESG) goals more discreetly, a phenomenon known as ‘green-hushing” In fact, PwC
found that while some companies have pulled back, about 84% are either maintaining or

ing their climate i even as they b less vocal about them. This
demonstrates that despite shifting political winds, businesses recognize that sustainability
initiatives remain fundamentally good for business.

Acomprehensive study sponsored by SAP and conducted by Economist Impact confirms this
shifting landscape, revealing growing confidence in procurement's capacity to deliver on ESG
performance indicators. While risk factors are rising, so is readiness—a shift that is especially
ing for executives ing ESG h
90% of strong internal ion between and
other departments, up from 75% last year.
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Announcing the 2025 Reckitt Catalyst
Entrepreneurs

We are proud to announce our 23 Reckitt Catalyst Winners of 2025. These carefully selected group
of social entrepreneurs are the minds behind businesses that are driving practical, .community-led
solutions spanning improved access to health and expanded access to water, sanitation and
hygiene (WASH). Their breakthrough ideas represent the kind of innovative solutions that build
resilience within their communities and scale impact that meet global challenges over the long
term.
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As Reckitt Catalyst continues into its next phase, we will support these change makers -equipping
them with the know-how and financing needed to help scale their solutions and maximise their
impact.
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ROl pa nel with EY & SAP ROI Calculation Formula for SBV Programs
To quantify the return on a skills-based volunteering program, CSR leaders can use a formula
e s nd oo ros that compares the program’s benefits to its costs. A basic ROI equation is:
ROI (%) = ((Total Monetary Benefits) - (Program Costs)) / (Program Costs) x 100%.
Assumpionsand nputs In the context of SBV, Total Monetary Benefits can include:
T — o
Db e o * Retention Savings: Calculate the number of employees whose retention can
3 g o o progam v o gt o $200 us. ot be attributed to the volunteering program and multiply by the average
o [ [ — =
remersgener e Frop—" replacement cost per employee. Or, as shown above, make assumptions

based on lengthened tenure.
* Example: If 100 employees stay, on average, 20 months longer,
assuming $95,000 average salary, 100% cost of replacement, and 8%

The ROI of e e
skills-based Volunteering

Saes E= cost of capital, that is a bottom-line benefit of $1,182,174
e e
" et et mosth s e vt

Productivity Gains: If employee engagement surveys or output metrics show
productivity improved (say by 5%) for volunteers, estimate the value of that

[~ oS —— RUSE—— increased output.
ot comps o

Program Beneis Prof Polts from OtherPrograms

Standard program Costs

* Example: A 5% productivity bump for 100 people who average
$200,000 in productivity as measured by revenue per employee,

Cotothmerng et s
Coporae o (g sty  rporene o ). = i R Pt equals a value of $1,000,000
. susiss p—— susisn
et (TR — o s y o .
4 R P —— o0  Talent Development Value: Consider the cost of training or leadership
res——— s P, s
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development that is offset by on-the-job learning through SBV. For instance,
leadership training that might cost $2,500 per person can be considered a
saving if those skills are gained via volunteering. Similarly, improved skills
(communication, project management, etc.) can be linked to performance
improvements or reduced errors, which have monetary value.
* Example: Providing 100 employees a learning and development
experience for $500 via a skills-based volunteering experience
instead of $2,500 L&D experience, equals a value of $200,000.
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Engage more employees Get every employee Build on the partnerships

without growing your matched and supported you already have in
team place

Engaging Employees
Through Skills-Based Volunteering

mark@movingworlds.org




ABOUT MOVINGWORLDS § WHO WE SERVE

MovingWorlds is a People+Planet First Verified Benefit Corporation that is not owned by private
equity or investors. We exist to build the leaders the world needs, and are committed to creating

the best experiences that support social enterprises as well as the professional volunteering.

Corporations
Professionals Educate and engage employees at
Help professionals grow in their careers by Social En’rerprises scale to achieve CSR & ESG targets Social Enferprise Supporf
- il +
engaging i sociatimpac Provide ongoing and on-demand Orgonizo’rions
capacity and connection building Build pipeline, improve programming,

and frack impact



